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THE LIST NONPROFIT AGENCIES Ranked by local revenue in fiscal 
2019
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(NR) Not ranked na Not applicable
Source: The companies.
Due to rounding off, some percentages do not total 100 percent.
These nonpro!ts are 501(c)(3) agencies. The organizations are charitable in nature and provide social and cultural services for the community.
Educational institutions, medical research institutions and hospitals are not included.

To the best of  our knowledge, this information is accurate as of  press time. While every effort is made to ensure the accuracy and thoroughness of
the list, omissions and typographical errors sometimes occur. Please send corrections or additions to the Research Department at the San Diego
Business Journal. Eric Alderete, ealderete@sdbj.com. This list may not be reprinted in whole or in part without permission from the editor. Some
organizations have declined to participate or did not return a survey by press time. It is not the intent of  this list to endorse the participants nor to
imply an agency’s size or numerical rank indicates its quality.

��
��
�

!2,&(5�)24��+,/'4(1

�
	��)%(3;��%6/��6-:)��!%2��-)+3��
	
�
;;;�74)%/9423;�36+��
��
���
�	�

�����
�
��

	


�	 �� � � � �
��� �� � 	� 





�)00=��%4)2��39+0%7���75�

�
	���

	�
��
�

�(16(4�)24��20071,6;� 2/76,215
�
����-77-32��%=��6-:)��!%2��-)+3��
	��
;;;�''77(�36+��
��
�
�
���

�����
�
���
	�

	
 �� � � 
 �
�
� �� 	
 � 
�
	�

#)62%��6-*?2�"%&36
	�
	���


